Case Study

Client Profile

Business Goals

Global Insurance
Company

A need to diversify and expand their current
position in the marketplace motivated this
insurance company to reach out and connect
with Discovery Data. As an emerging organization
competing against market giants, their team was
in search of new ways to work as efficiently as
possible, especially in their approach to finding
opportunities. In addition, they needed to gain
visibility from a significant number of additional
producers, as well as target them in a more
precise manner.

For almost 30 years, a global insurance
company client of Discovery Data has
been dedicated to providing innovative
and custom employee benefits programs
that cater to the well-being of individuals,
while still strategically considering the
bottom line of organization.
A valued client since 2016, this company
is a U.S. subsidiary of one of the world’s
largest and most respected mutual life
insurance companies with over $520
billion in assets.

Unlike many of its competitors, the valued
client lacked a massive sales team needed to
continually cold call leads each and every day.
Discovery Data offered them a more streamlined
and dynamic approach to arming their sales
consultants, with efforts focused around gaining
better reach without increasing their workload.
The determination was made that the solution
lay in a thorough email marketing campaign.

Solutions
Thanks to the fluid communication that
has developed between the two companies,
an extremely close partnership was
formed — one that has allowed Discovery
Data to identify the services best suited
for the client organization. Those services
and their successful execution resulted
in the creation of highly targeted market
segments in the Discovery Data Portal. As a
result of these targeted segments, the client
became extremely granular in their marketing
approach, narrowing down particular
territories, even to the zip code level, to reach
more highly qualified prospects.

In addition to segmentation assistance, the
client also incorporated Discovery Data’s
marketing services into their annual workflow
to drive more sales. The MarketReach solution
enabled them to deliver data-driven insights,
marketing impact, and revenue growth.
Overall, this successful insurance company
has become reliant upon Discovery Data for
their cutting-edge segmentation and analysis
tools that empower them to reach and
transact with critical segments, personas, and
communities.

Results
The transformation of the global insurance company client has been remarkable.
The relationship has evolved from being a simple list use case to a powerful data
integration.
With Discovery Data as their revenue generating partner, they were able to engage
over 700 highly qualified targets, an amazing 90% of whom came from new
segmentation and email campaigns provided by Discovery Data. The success that this
relationship has yielded can be tied to a great set of tools and world class customer
service.
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