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Introduction

Current
Market Position

Data Complexity \

Public Perception

Techr;ology
Disruption

Welcome to MarketLink CRM.

MarketLink CRM seamlessly integrates your CRM with ISS MI’s trusted financial
services database, ensuring your records remain accurate, complete, and current
allowing you to focus on business growth rather than data maintenance.

Key Benefits of MarketLink CRM:

018 Automatic updates for Firms and Financial Professionals (Reps)
@ Update Reps that change firms
o

Cﬁ Add new financial professionals aligned with your target market

)
Access detailed profile data directly within your CRM

@ Receive email notifications upon updates and inserts
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Installation Checklist for Hubspot

INITIAL STEPS
O  Confirm your HubSpot edition. Professional or H]
(N Enterprise is required.
] Confirm a team member has HubSpot Super @)
Admin access. o
CLEANSE
O  Send CRM Firm and Rep records to ISS M for []
£\ MarketCleanse analysis.
[] Review the analysis and approve the O
MarketCleanse project. [
@ Perform data cleansing on CRM Firm and Rep ]
records.
[] Back up all CRM data before updating CRM Firm and (@)
Rep records. [
8 Apply cleansed data to CRM. L]
] Back up all CRM data after updating CRM Firm and @]
Rep and before the integration begins. a
O  Create asandbox environment if you plan on testing ]
£ inalower environment.
INTEGRATIONS
] Connect CRM sandbox or production environment O
to MarketLink CRM. o
O  Review the MarketLink CRM Data Guide, Onboarding []
£\ Checklist and Admin Guide.
L] Configure HubSpot according to the Admin Guide. 8
O  Complete the Onboarding Checklist and send it to [
N ISSMI
] Back up all CRM data prior to starting the integration O
workfiow (Optional).
@ 1) Replicate the above steps in the Production []
environment if needed.
i ®)
[ | Checkthe data to ensure everything looks correct. o
@ Configures the integration and initiates the first series of
workflows on Sandbox or Production. %]
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DATA BACKUP REQUIREMENT

Before proceeding with the app connection and configuration (in the below steps), it is essential to complete
the following:

» Backup your CRM data - All CRM data should be backed up before running MarketCleanse and again after
MarketCleanse is complete, (but prior to initiating the first integration workfiow).

: To safeguard against data loss and ensure areliable restore point, this step must be completed without exception. In the event

that data restoration becomes necessary, the responsibility for executing the restore process lies solely with the Customer. It is strongly
recommended that Customers maintain regular backups and verify their integrity to facilitate a successful recovery if needed.

APP AND CONFIGURATION

Account Setup:
| | Create sandbox account
| | Create production account

Connect CRM sandbox or production environment to MarketLink CRM App through MarketLink CRM by
performing the following steps below.

1. Navigate to the MarketLink CRM Connection Page.
URL: http://marketlinkcrm.iss-mi.com/

2. Login with credentials.

3. Select the environment to connect from the environment dropdown (sandbox or production).

> MarketLink CRM

Hubspot - Production

Advanced settings

~ Hide

Scopes

Crm.objects.companies.read % Crm.objects.companies.write * Crm.schemas.companies.read X  Crm.schemas.companies.write *  Crm.objects.contacts.write x

Select the permissions (scopes) to request for this connection. Refer to HubSpot docs for detailed info on each scope.

- The following scopes will be requested by default: erm.lists.read, crm. lists.write, crm.objects.companies.read, crm.objects.companies.write, crm.objects.contacts.write, crm.objects
crm.schemas.companies.write, crm.schemas.contacts.read, crm.schemas.contacts.write, crm.schemas.deals.read, crm.schemas.deals.write

= The crm.objects.contacts.read scope will always be requested, as it is essential for testing the connection.

- Selecting the erm.schemas.custom.write may lead to errors. If issues arise, please contact support for assistance.
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http://marketlinkcrm.iss-mi.com/

> MarketLink _

M ]
CRM
4. Click "Connect” to bring up the Connecting your ISS MI MarketLink CRM
CRM Login page. account to HubSpot

Sign in to your HubSpot account

[> MarketLink
CRM

Connecting ISS MI MarketLink CRM to HubSpot

1SS MI MarketLink CRM

by iss-mi.com &

Choose an account Find an account by name, domain, or ID
NAME DETAILS
" 5. Login to your CRM account and
ccount ) )
select the account to link with the
chosen environment.
Account

1| 2 Next >

ISS M I b (@) marketlinksupport@issmarketintelligence.com

MARKET INTELLIGENCE



mailto:marketlinksupport%40issmarketintelligence.com%20%20%20%20%20%20%20%20%20%20%20%20%20?subject=

Create MarketLink CRM Property Group(s)

|| Create a “MarketLink CRM” property group for each (Company and Contact object).

TIP How to Create a Property Group in HubSpot

Click the settings icon (gear) in the top navigation bar.
In the left sidebar menu, click Properties.

At the top, click the Select an object dropdown.

Click on Contact properties.

Click the “Groups” Tab.

Click the Create group button on the upper right.

\{6 Q_ Search HubSpot

QnNnage = ai i
N A befoul Select i
ccount Defaults I an Contact properties ¥ Contacts
Audit Log onjest: Eetinas
Users & Teams
Groups More ~
Q Product Updates &
Integrations v

Marketplace

A dialog pops up. Enter your desired property group name which will be MarketLink CRM.

Save Your Group.
Click Save.

Repeat these steps for Company properties as well.
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Create MarketLink CRM Properties

| | Create properties required for sync (objects must have unique identifiers to prevent duplicates).
The required properties can be found in the Customer Onboarding Checklist document.

|| Assignthe properties to the “MarketLink CRM” group.

How to Create a Contact Properties in HubSpot
In your HubSpot account, click the settings icon (looks like a gear) in the top navigation bar.
In the left sidebar menu, find and click Properties.
At the top of the Properties page, click the dropdown labeled “Select an object.”
Choose Contact properties from the list.
In the upper right corner, click Create property.
Your Preferences

General €
ProperTleS 4 Data Agent Data Quality Export all properties

Notifications i i . i
Properties are used fo collect and store information about your records in HubSpot. For example, a

contact might have properties like First Name or Lead Status.

Account Management

- Go to Contacts
pesotpibeiolis Select an object: Contact properties v 5
settings
Audit Log
Users & Teams : . . .
Properties (269) Condifional logic Groups Archived (0)
Product Updates &4
Infegrafions v

In the panel that opens:
Select the Object type (Contact should be chosen).
Select the Group MarketLink CRM (which you created in the above steps).
Enter a Label for your new property (refer to the Contact Object Properties Table).

Edit, if needed, the internal_name (located under Property Label) (refer to the Contact Object

Properties Table).
Note: The internal_name is the name used to connect the integration fields not the label.

On the left side of the screen click on Field Type.

Click the Field type dropdown and pick the type of property (refer to the Contact Object Properties
Table).

Click Create.

For Unique Properties (Refer to Contact Object Properties Table)-click Rules on the left side of the screen. Then check the box
for “Require unique values for this property.

Repeat these steps for all properties listed in the (Contact Object Properties Table).
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CONTACT OBJECT PROPERTIES TABLE

Property Name Internal Name Field Type Unique
Rep CRD rep_crd Unformatted Number True
Firm CRD firm_crd Unformatted Number False
Physical Branch ID physical_branch_id Single line text False
Created from MarketLink created_from_marketlink Single Checkbox False
MarketLink Status marketlink_status Single line text False
MarketLink Update Date marketlink_update_date Date Picker False

How to Create a Company Properties in HubSpot

In your HubSpot account, click the settings icon (looks like a gear) in the top navigation bar.
In the left sidebar menu, find and click Properties.

At the top of the Properties page, click the dropdown labeled “Select an object.”

Choose Company properties from the list.

In the upper right corner, click Create property.

< Back

) . Go to Companies
Select an object: Company properties v ;
settings

Settings 2

Properties (124) Conditional logic Groups Archived (0)

Your Preferences

General

All groups ~ All field types ~  All users ~ All access ~

Notifications

Search properties

Account Management
181 data quality issues found

Account Defaults

NAME * PROPERTY ACCESS

Audit Log

In the panel that opens:
Select the Object type (Company should be chosen).
Select the Group MarketLink CRM (which you created in the above steps).
Enter a Label for your new property (refer to the Company Object Properties Table).

Edit the internal_name (located under Property Label) (refer to the Company Object Properties Table).
Note: The internal_name is the name used to connect the integration fields not the label.

On the left side of the screen click on Field Type.
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Click the Field type dropdown and pick the type of property (refer to the Company Object
Properties Table)

For Unique Properties (Refer to Company Object Properties Table)-click Rules on the left side of the screen. Then check
the box for “Require unique values for this property.

Click Create.

Repeat these steps for all properties listed in the (Company Object Properties Table).

COMPANY OBJECT PROPERTIES TABLE

Property Name Internal Name Field Type Unique

CRD or Physical Branch ID crd or physical_branch_id Unformatted Number; True
Single line text

Created from MarketLink created_from_marketlink Single Checkbox False

MarketLink Status marketlink_status Single line text False

MarketLink Update Date marketlink_update_date Date Picker False

Create MarketLink CRM Association Labels
How to Create Association Labels in Hubspot
In your HubSpot account, click the settings icon (gear) in the top navigation bar.
In the left sidebar, click Objects.
Select Contacts.
In the object’s settings, click on the Associations tab.
Click Create and configure.

From the menu, select Create and configure label limits.

Back Contacts
Seﬁings Q Setup Associations Lifecycle Stage Record Customization Preview Customization More ~ View Contact... &
Your Preferences Manage associations in the data model builder

G | This page is going away soon. You can now manage associations, labels, and limits — all in the data medel builder. [els=aistIsRysEER-IIE g
eneral

Nofifications

Use associations fo identify and track the connectiens between your objects. Learn more &
Account Management

Account Defaults

Select object association Contacts-to-Companies ¥ G Reverse
Audit Log
Users & Teams Association limits
« Each Contact can be associated to many Companies.
Product Updates e
* Each Company can be associated to many Contacts.
Integrations o

Search A Filter by: All label limits ~ All users =
Marketplace Downloads
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In the right panel, click the Objects you're associating dropdown and select the object relationship
Contacts-to-Companies.

How many labels do you need?

Pick single label.

Put alabel name in the text box (Refer to the Contact-to-Company Association Labels).
Select Next.

You will be brought to Configure label limit.

Please see the screenshot for each Association label in the Contact-to-Company Association Labels).
After entering each one select save.

Current BD Registration Previous BD Registration

Contact-to-Companies
] o Contfact-tfo-Companies
Many Companies can have label "Current BD Registration”

® Custom (® Many Companies can have label "Previous BD Registration”

1 A Custom

Company-fo-Contacts Company-to-Contacts

(® Many Contacts can have label "Current BD Registration” (® Many Contacts can have label "Previous BD Registration”
Custom Custom
Current RIA Registration Previous RIA Registration

. Confact-to-Companies
Contact-to-Companies

® Many Companies can have label "Current RIA Registration” (® Many Companies can have label "Previous RIA Registration”

Custom Custom

Company-to-Contacts Company-to-Contacts
® Many Contacts can have label "Current RIA Registration” . . .
= b & (® Many Contacts can have label "Previous RIA Registration”

Custom
Custom

CONTACT-TO-COMPANY ASSOCIATION LABELS TABLE

Association Label Limits

Current BD Registration 1-to-1; Inverse: Company to Contact (1-to-Many)

Previous BD Registration 1-to-Many; Inverse: Company to Contact (1-to-Many)
Current RIA Registration 1-to-Many; Inverse: Company to Contact (1-to-Many)
Previous RIA Registration 1-to-Many; Inverse: Company to Contact (1-to-Many)
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Field Mapping

[ | Select the appropriate fields to map into your CRM based on the specifications outlined in the Data
Guide. It is recommended to use custom fields properties to maintain control over data updates. By
default, all mapped fields are configured to automatically accept updates, meaning the existing val-
ues in your CRM will be replaced with the latest data from ISS MI's MarketPro.

\Il

'@' Standard fields update automatically without review, which can lead to unwanted changes. Therefore, it is

advised to use custom fields/properties.

Workflows

Update/Sync Workflow

The following actions can occur during a sync process. Typically, syncs are scheduled weekly to align with the
release of the published dataset, but they can also be triggered on an ad-hoc basis for testing or other specific
needs.

* Existing CRM records with IDs will be updated with the latest ISS MI MarketPro data based on your field
mapping and update method.

* Updated records will show as ‘Updated’ in the MarketLink Status field.

* Primary Firm and BD/RIA Firm registration associations will be updated per the details submitted on the
Customer Onboarding Checklist.

* Incorrect Rep/Firm ID combinations will retain existing company associations but may also result in the
creation of a primary company as outlined in the Customer Onboarding Checklist.

* NOTE When a Branch office becomes a Headquarter office or vice versa, the integration will not make the
switch.

* RepMovement Scenarios

» Movement will occur if this feature was selected on the Customer Onboarding Checklist. The integration
creates (if necessary) and associates the Rep to the appropriate Firm or Branch.

4 N
) If the new Firmis included in the
If the new Firm alread
exists in the CRM ¥ A NMovlgme;'\Bt To h movement criteria per the Customer
’ ewrirm/branc Onboarding Checklist.
o J
~
When a Contact moves from one branch to another within the same firm, and an Account for the new
branch does not yet exist in your CRM, a new branch Account will be automatically created—regardless of
Audience Criteria. The Contact will then be reassigned to the newly created branch Account.
J
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Movement will NOT occur if aRe
P When no movement occurs, the Firm’s

Movement will NOT occur if this moves to a Firm and the new Firm L o S
. : . original association remains in the
feature was not selected on the is NOT included in the movement CRM. and the MarketLink Status |
Customer Onboarding Checklist. criteria per the Customer -an e MarketLink Status 1s

Onboarding Checklist. Updatedtto inactive’

Insert New Record Workflow

The following actions can occur during a sync process when record inserts have been enabled. Typically, syncs
are scheduled weekly to align with the release of the published dataset, but they can also be triggered on an
ad-hoc basis for testing or other specific needs.

* Firmand Rep records will be created in the CRM based on the Audience Criteria specified on the Customer
Onboarding Checklist. This ensures that only relevant contacts are added, aligning with the client’s
targeting strategy and data governance standards.

* Primary Firm and BD/RIA Firm registration associations will be updated per the Customer Onboarding
Checklist.

: Duplicate records will be avoided since the integration is relying on industry ID’s.

* Firmregistration association of new Firms are only added if not already present in the CRM.

Contact ISS Ml to update your Audience Criteria if your target market changes.

Notifications

Upon completion of an update or insert workflow, a notification will be sent detailing the actions performed.
* Recipientsidentified on the Customer Onboarding Checklist will receive emails once a task has been completed.

* Email notifications include a summary of record counts for updates, inserts, and display and failures that may
have occurred.

Firm registration association counts may be higher if a rep is linked to multiple firms.
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Job Scheduling

Syncs are typically scheduled weekly to align with the release of the published dataset, but they can also be
triggered on an ad-hoc basis for testing or other specific needs.

* Automated weekly updates during off-peak hours.

* On-demand runs for urgent updates or initial imports.

FAQs

GENERAL FUNCTIONALITY
Q: How does the data cleansing process work?

A: MarketCleanse matches your records to ISS MI's extensive historical database of financial firms and
professionals. It captures updates such as address changes, firm transitions, name changes, and team
affiliations. Once matched, updates, additions, and new records are provided regularly.

Q: What are the main workflows?

A: The sync process includes updating existing Firm and Rep records, reassigning Reps when they change
Firms, inserting new Firms and Reps that meet the defined Audience Criteria, and sending email notifications
detailing the actions performed.

Q: Do you ever remove firms?
A:No — The workflows only create new Firm associations when applicable.
Q: Do you delete records?

A:No — The workfiows only update existing data, create new Firm associations, and insert Firms and Reps that
meet the defined Audience Criteria.

Q: Does MarketLink for CRM create duplicates?
A:No — Duplicates may occur if existing CRM records lack CRD/ID’s.
Q: Do you merge duplicates?

A:No — Record merging is not performed. Existing records are interacted with as-is, without altering their
structure. New Firm associates may be created when applicable.
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INTEGRATION AND SYNCING

Q: Do you update all my HubSpot records?

A: No — Records only with unique identifiers (IDs) in the integration fields will be updated.
Q: Can | test the integration?

A:Yes — Initial testing can be conducted in a development environment. Once validated, support will be provided
to facilitate a smooth migration to production.

Q: Can | run my sync anytime?
A:Yes — Upon request but typically scheduled to run weekly in-line with weekly data updates.

Sandbox: One-time syncs can be run upon request.
Production: Syncs follow a weekly or monthly schedule based on what level of updates has been purchased. For
specific cases, we can run a one-time job.

Q: Can | schedule integration jobs on my own?
A:No — Currently all scheduled jobs are handled by the ISS MI team.
Q: How will | know if my sync or insert job was successful?

A: Email notifications are sent to indicate job success or failure, report any errors, and provide the number of
records processed. Currently, in-app notifications are not supported.

Q: What if a data import fails or has errors?

A: An email is sent containing detailed information and a list of failed records to support timely review and
correction.

CUSTOMIZATION AND DATA MANAGEMENT
Q: How can | control which CRM fields are updated?

A: The integration will update the fields selected in the Data Guide. All fields will be set to *Automatically Accept
Update” to always replace the field values with the latest data.

Q: How many fields should | import?

A:Itis recommended to start with 20-40 key fields and expand as needed.

Q: How do | avoid field name conflicts?

A: Follow CRM naming conventions, avoid reserved words, and clearly label IDs (e.g., Firm_ID).
Q: Can you help me build my Audience Criteria?

A:Yes — The ISS MI Customer Success team will work with you to build out your Rep Move and audience criteria.
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Need Support?

Please direct any feedback or inquiries to:

&4 marketlinksupport@issmarketintelligence.com

ABOUT ISS-STOXX

Founded in 1985, Institutional Shareholder Services group of companies (ISS) empowers investors and companies to build for long-term and sustainable growth by
providing high-quality data, analytics and insight. ISS, which is majority owned by Deutsche Borse Group, along with ISS management, is a leading provider of corporate
governance and responsible investment solutions, market intelligence, fund services, and events and editorial content for institutional investors and corporations,
globally. ISS’ 3,000 employees operate worldwide across 25 global locations in 15 countries. Its approximately 3,400 clients include many of the world's leading institutional
investors who rely on ISS’ objective and impartial offerings, as well as public companies focused on ESG and governance risk mitigation as a shareholder value enhancing
measure. Clients rely on ISS’ expertise to help them make informed investment decisions.

ISS Market Intelligence (MI) is aleading provider of data, insights, and market engagement solutions to the global financial services industry. ISS Ml empowers asset and wealth
management firms, insurance companies, distributors, service providers, and technology firms to assess their target markets, identify and analyze the best opportunities
within those markets, and execute on comprehensive go-to-market initiatives to grow their business. Clients benefit from our increasingly connected global platform that
leverages a combination of proprietary data, powerful analytics, timely and relevant insights, in-depth research, as well as an extensive suite of industry-leading media brands
that deliver unmatched market connectivity through news and editorial content, events, training, ratings, and awards.

issmarketintelligence.com

ISS M| >

MARKET INTELLIGENCE


mailto:marketlinksupport%40issmarketintelligence.com%20%20%20%20%20%20%20%20%20%20%20%20%20?subject=
mailto:DD_support%40issgovernance.com?subject=

	Check Box 26: Off
	Check Box 18: Off
	Check Box 27: Off
	Check Box 28: Off
	Check Box 29: Off
	Check Box 30: Off
	Check Box 31: Off
	Check Box 32: Off
	Check Box 33: Off
	Check Box 34: Off
	Check Box 35: Off
	Check Box 36: Off
	Check Box 37: Off
	Check Box 38: Off
	Check Box 40: Off
	Check Box 41: Off
	Check Box 42: Off
	Check Box 9: Off
	Check Box 10: Off
	Check Box 11: Off
	Check Box 13: Off
	Check Box 14: Off
	Check Box 43: Off


